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Results-driven direct marketing professional with 10+ years of experience executing high impact email, direct mail and digital marketing campaigns while leading in an Agile environment. Adept at aligning marketing execution with business objectives to accelerate growth and optimize consumer experiences.
 
Professional Experience: 
AVP, Channel Marketing - Corporate Health and Wellness
Synchrony Financial, June 2023- Present 
Corporate Health and Wellness Pod Lead (L10). Lead execution efforts across Multi-client, Direct Mail, Fulfillment, File Only, and Email Marketing Campaigns. Served as SME on Multiclient Journeys, and Automation Sequences. Managed pod resourcing and campaign traffic flow for CHW Team.
· Multi-Client, Multi-Channel campaign execution Subject matter expert; Most notably regulatory campaign management and execution, including both adhoc and automated campaigns
· Reduced cycle time and facilitated over $75K in annual postage savings on complex multi-platform regulatory campaigns
· Scaled conversion of adhoc to automation campaigns through platform optimization and build efficiencies
· Assisted in testing capacity dashboards, and weighing of tasks for entire channel team.
· Balanced CHW capacity and resources while ensuring accurate execution through cross team collaboration, agile level loading, platform knowledge, and change management.
· Developed quick reference guides and training on the Corporate Health and Wellness pod
· Leading efforts to Automate APN Regulatory Campaign in Q3 2026

Marketing Operations Manager 
The Home Depot, February 2022- June 2023
Manager of Operational Compliance ensuring flawless delivery of multi-channel marketing campaigns, streamlining Agile and SCRUM processes, and ensuring campaign portfolios are optimized and define ways of working across Integrated Media. 
 
· Managed team of campaign execution experts, balanced resources, timelines, and platform improvements.
· Enhanced use of automation for promotional campaigns and triggers by opening new data connections in CRM Platform, MessageGears.
· Project managed data flows,  campaign orchestration of multiclient campaigns through data segmentation on Direct Mail, Email,  SMS, and PPC programs. 
· Worked cross-functionally with Data Science/Governance teams to establish data hygiene standards across all channels. 
· Optimized upstream business processes through Agile and SCRUM methodologies. 
· Established IT support ticketing process for non-technical teams to enhance marketing operations team outputs. 
· SME knowledge of campaigns on email data, execution, automation, data logic and modeling to ensure thought leadership of marketing portfolio. 
· Created new process to measure KPI’s to develop continuous campaign improvement across channels. 
· Establish campaign portfolio review for 30+ campaign portfolios to enhance efficiency on run times and encourage thought leadership for continuous improvement. 
· Serve as the interim Manager to Product Managers, and Program Managers while standing up an agile process for all digital marketing channels. 
· Developed Team Structure and established mentoring program to focus resources and team execution, developed individualized training procedures to upskill associates to increase team productivity

 
Senior Analyst, Campaign Management 
The Home Depot, February 2021- February 2022 
Manages and executes marketing operations for digital advertising. Enabled team efficiency and collaboration that leveraged digital marketing data to create optimized business solutions and enable team efficiency and collaboration. 
 
· SME for complex email marketing functions in database management, audience segmentation, data modeling, product features, data automation, email deliverability, and email platforms. 
· Managed and provided thought leadership of Product Partner Cleanroom to lead cross-functional teams to architect a new managed service offering for THD that is unique to the industry. 
· Migrated all Strategic Marketing emails from Salesforce Marketing Cloud to MessageGears for department wide budgetary savings. 
· Responsible for the continuous optimization of operational processes, documentation of systems, and improving methodologies for Strategic Marketing goal advancement. 
· Served as a liaison between Strategic Marketing, Data Science and External Vendors to establish operational congruence in tracking and reporting with Measurement teams. 
· Improved resource management and streamlined data workflows through solutioning for roadblocks on the Platform Ops change team for increased team output. 
· Enabled offshore team success by developing training procedures and processes to improve operational standards. 
· Developed and lead a training program for increased understanding between Strategic Marketing, Data Science, and Ad Ops teams to improve working relationships and provide clarity between processes. 
· Responsible for entire process from project research to development and implementation including managing the QA, and troubleshooting process on campaigns to solve for high priority deliverables. 
· Managed the use of 1P digital marketing data across teams and oversee creative agencies and vendors to enable campaign deployment and activation. 
· SME for campaign syndication through audience management processes to campaign activation of 1P Data for campaign activation and campaign automation.  
 
 
Email Marketing Manager (Contract) 
Synchrony Financial, September 2020- January 2021 
Responsible for continuous campaign improvement and successful execution of marketing campaigns through e-mail marketing for PLCC, CareCredit, and Retail Card campaigns across multiple B2C credit clients. 
 
· Collaborate with cross functional teams such as client marketing, account managers, and data team to ensure all campaign deliverables and approvals met qualifications and legal requirements in Workfront. 
· Collaborate with team SME’s to execute multiclient automation campaigns, and data QA review. 
· Executed e-mail marketing campaigns using HTML, reference tables, file only and dynamic content. 
· Assisted in maintaining projects launch dates for multiple clients automated, and dynamic email campaigns. 
 
Senior Marketing Manager 
Giving Company, April 2019 – September 2020 
Responsible for maintaining the entire Digital Marketing Database and digital marketing strategy for 4 brands. Used multichannel tactics to enhance audience lifecycle campaigns for acquisition, engagement, and retention. 
 
· Managed and executed the integration of 4 Marketing Technology Stacks and their Databases into one marketing technology stack. 
· Manager customer Journey’s of all email triggers for 4 brands and over 40+ triggers.
· Collaborated with cross-functional teams to develop a content roadmap and project management workflows. 
· Resolved delivery issues by developing project plans for enhanced database hygiene and legal compliance. 
 
Email Marketing Manager 
Ballard Designs, April 2017 – April 2019 
Responsible for a team that planned, executed and maintained all components of email marketing, including Database 
Management, leading marketing strategy for end-to-end customer campaigns to increase acquisition, and personalization. 
 
· Mapped customer lifecycle campaigns to improved strategy that led to 30% growth in audience engagement. 
· Project managed the migration of a new domain for 20% increase in deliverability metrics and better inbox placement. 
· Coded (SQL) and connected Audiences and API’s for developing enhanced marketing personas. 
 
Project Manager, Interactive Marketing 
Home Depot, July 2015 – April 2017 
Responsible for project management of interactive marketing, web development projects, and email marketing campaigns. 
 
Content Creation Specialist, Interactive Marketing 
Social 123, Jan 2015 – July 2015 
Developed marketing operations and procedures and executed marketing solutions for customer journey, and personas. 
 
Advertising Sales Coordinator, Fortune, Money, Time Magazine 
Time, Inc., Aug 2014 – Jan 2015 
Responsible for client communications, event planning, print and digital ad sales support. 

Certifications

Zeta Email Marketing Certified
Zeta.  May 2025

SAFe SCRUM Master 6 Certified
Scaled Agile Inc.  April, 2024

Agile Project Management certified
Coursera,  June, 2024

SalesforceCertified Marketing Cloud Email Specialist
Salesforce, January 2021, ID # 21814954

Marketing Automations Strategies Badge
Salesforce, Aug 2020

Hubspot Email Marketing Certification
Hubspot Academy, July 2020

Product Marketing Foundations
LinkedIn, July 2020

Advanced Google Analytics
Google Digital Academy (Skillshop), April 2020


	
	Core Competencies 
	

	
Workfront
Customer Journey Automation
Campaign Trigger Enhancements
Harmony/ Epsilon 
SCRUM Master, 6
Audience Syndication 
Zeta 
	DMP Technology Projects 
Database Management 
Adobe Audience Manager 
Big Query 
Customer Journey Automation
Audience Activation 
Agile Project Management 
	SQL 
Marketing Automation 
Salesforce Marketing Cloud 
Moveable Ink 
Adobe Creative Suite  
Basecamp, Jira, Workfront 
Github


 

Georgia College & State University 
Milledgeville, GA August 2008 – May 2012 
Bachelors of Arts in Mass Communications, Public Relations & Digital Media 
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